“Newspapers need to make money somehow. You can’t go
back in time, you have to go ahead in time and I understand
that. This is where newspapers are heading so I’d say I’'m in
favor of it. ”

—Sean Dillon, UPS........oooiiiiiiiiiieeeeeeeeeeeeee s

“I don’t think you should have to pay for news online.
If I have to pay, I’ll find that information somewhere else.”
— Taylor Douty, StUdent..........ccocceeeeeiinienienienienieeieneeseeneeens

“I think it’s horrible if they’re going to start charging.
They charge for everything already.”
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“I don’t think you should have to pay. You pay for TV
and radio already. I like getting news online for free.”
— MELiSSa VEra, STUAEIL. ... .ceeveiiiiiiieeeeeeeeeeeeeeieeeeeeeeeeeeeteaaeaeeeseeseeessnnnnnnnnsesasss

“It’s so easy to get information from the Internet.
I don’t want to have to pay for news that I could [
find somewhere else.”
— Kiri Chhein, StUAENT......ccoeeeeeeeiiieieieieiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees —_—

“I understand why they do it because they have to make

money somewhere. Newspapers are a trustworthy source.

However, I would look elsewhere unless it’s a story or

information that only that newspaper can give me.”

Jessica Sprajcar, Conservation Program Manager.............cccccceeevueennee.

“It depends on what kind of information I’m looking for.

If I need news from a certain country for a report, I would

be willing to pay. News sites are more dependable than some

others. It depends on the price though. I’d pay $1, but not $10 or $15.”
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CHECK OUT
MORE GREAT NEWSPAPER WEB SITES ATTRACT 74 MILLION VISITORS IN

NEWS ARTICLES  THIRD QUARTER -1/3 OF ALL INTERNET USERS

ON OUR Newspaper Web sites attracted more than 74 million monthly unique visitors on

WEB SITE average in the third quarter of 2009, more than one-third (38 percent) of all
Internet Users. according to a custom analysis provided by Nielsen Online for the
Newspaper Association of America. Newspaper Web site visitors generated more
than 3.5 billion page views during the quarter, spending 2.7 billion minutes
browsing the sites over more than 596 million total sessions.

These figures come as additional research indicates consumers also find substantial value in newspaper
print products, with newspaper companies able to command higher newsstand and home-delivery prices
for print editions.

NEWSPAPERSISTILIAHAVESTHEIEGUPIONII©CAANEWS

Most local news still flows from newspapers even as an Internet-driven upheaval diminishes the depth
of their coverage, according to a new study.

The findings are based on an analysis of how local news stories evolved in Baltimore during one week

last summer. The review by Pew Research Center’s Project for Excellence in Journalism monitored 53
media outlets - newspapers, television and radio stations and Web-only operations.

READ MORE ONLINE...
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